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Eden does exist. They made it. 
Madina REGNAULT (UniSey/EIREST)
For a long time, were found on the shores of India, curious giant coconut whose shapes reminded so perfectly woman’s hips that there were commonly called the 'coco-fesses'. Thinking they were growing on the seabed, people also named them 'Coco de mer'. Much later, in 1882, General Charles Gordon, a British national hero, making a stop in the Seychelles archipelago, found the unique valley in the world where grow the majestic trees that gave these unique fruits: Vallée de Mai. He was convinced he had discovered the Garden of Eden. Writing a thesis on this topic, illustrated with numerous drawings, the General has created a beautiful slogan for Seychelles.

More than 130 years later, the Seychelles are still imagined as an Eden. Based on this idyllic 'imaginary' (Salazar, 2013: 6), tourism has grown and is now a niche for privileged vacationers. 

« Eden Island », on the North of Mahe, is a striking example of a built environment constructed for and by foreigners. This artificial island was created during the 2000's by funds from Dubai. The marketing selling point of the place is based on the imaginary of a Paradise for investors looking for a 'bubble' (Bosley, 2009 : 2) where fantasy becomes real.

Baudrillard (1983) used the term 'simulacrum' to describe a world where fantasy and reality are fused. 
What kind of paradise is Eden Island ? For whom ? Is Eden Island a simulacra of the 'Eden' ? Could we use the term 'simulacra' for something that does not exist or simply exists in people's mind ? How can it be related to a concept that is different for everyone and depends of our own imaginaries and religious cultures ?  
Far from the myth of “simple happiness”, Eden Island is a place of social distinction and consumerism. This fieldwork is conducted by using a methodology of crossing interviews between tourists, expats and people working in the tourism industry. 

First of all, I will explain how the project was initially strongly criticized by the local population and the policy stakeholder, since it was perceived as an enclave for wealthy foreigners. Soon enough, the Government founds its economical interest in the project but, in order to be accepted by the population, the political representatives decided the project has to respect one main condition : all the houses had to look “creole”. Inspiration came via the Seychelles vernacular architecture and its French, Victorian, Arab and Chinese roots. This philosophy has been carried through the different interior and their finishes design options. 

To understand the success of the project, I will point out what, in the touristic market, distinguishes the Seychelles, and especially Eden Island, from other places also marketed as slides of Eden and that exhibits similar products offering (Baldacchino, 2016 : 220). Eden Island promises an escape from mundane life by building an overprotected place where western way of life could be accessible in a tropical scenery. Tourists do not need to leave the 'bubble' (Cohen, 1972; Graburn, 1989) since they could find inside everything they need, and more.
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