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Abstract

The village of Hallstatt has been entirely replicated in China (including the lake) so the Chinese do not have to travel anymore to see alpine traditional Austrian architecture.

But was the replica of Michelangelo´s David put in front of Palazzo Vecchio, in Florence, in order to attract tourists or to preserve the original?

And what about the French Quarter of New Orleans, why are tourists encouraged to enjoy the locally famous second lines and colorful performances of Mardi Gras Indians only in the tourist centre and not in the backstreets?

This article is an anthropological journey from the origins of tourism replicas to today´s facsimile destinations, which offer tangible as well as intangible fictional contents for tourism entertainment. We discuss examples of architectural reproductions, copies of natural heritage, and the attraction of these “copysites” to mass tourism. 

Our analysis is motivated by the principal question: What is the meaning of experience in duplitechture tourism? And is this experience diverse for Asian, American or European travelers for whom sights have been remodeled appealing to and respecting tourist demands? Hence, we also give an outlook into future forms of tourist attractions and even try to express recommendations for architects of tourism oriented built environment, entertainment destination planners and for places whose carrying capacity is already overstressed (e.g. the replicas of the Paleolithic caves of Lascaux and Chauvet, in France).

In Florence, a city victim of chronic tourist congestion, there are rumors about the reconstruction of the Basilica di Santa Croce next to the airport in order to reduce the masses in the city centre. Moreover, the residents of New Orleans are afraid of that the French Quarter could become a Louisiana Disneyland and often state: “New Orleans is like Las Vegas, just that we have culture and Vegas does not.”  

We investigate if replicas and/or mimesis phenomena are expressions and desire of cultural identity, intensification of symbolic and market value, or simply ways of preserving the “original” piece of cultural heritage. This leads to the concepts of iconicity, authenticity and some terms in opposition: Folklore/fakelore, truth/deceit, real/hyperreal. Especially regarding performances in so-called tourist bubbles at densely visited destinations. 

Who is content with seeing copies of monuments, sculptures, or cities? On the basis of our examples we explain how far the principle of visiting replicated sights is a success formula and why it seems so important for many tourists to see, check in and tick off activities and destinations, even if they are … almost authentic.
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